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Confidentiality 

Please note that when you registered on www.FranBizNetwork.com you agreed to the 
following terms: 

This CONFIDENTIALITY AGREEMENT (hereafter "Agreement") is entered into between 
FranBizNetwork (hereafter "FBN") and the prospective purchaser (hereafter "Buyer") of a 
business offered for sale through FBN. "Seller" shall refer to any business being offered for sale 
by or through FBN, as well as the owners of such business. Based upon good and valuable 
consideration, including, but not limited to, the provision of confidential and proprietary 
information, FBN and Buyer agree as follows: 

1. NON-DISCLOSURE OF INFORMATION:  Buyer acknowledges that the owner of the Business 
(“Seller”) desires to maintain the confidentiality of the information disclosed.  Buyer agrees not 
to disclose or permit access to any Confidential Information without the prior written consent of 
Seller to anyone other than Buyer's legal counsel, accountants, lenders, or other agents or 
advisors to whom disclosure or access is necessary for Buyer to evaluate the Business.  
Disclosure of Confidential Information shall be made to these parties only in connection with the 
potential acquisition of the Business, and then only if these parties understand and agree to 
maintain the confidentiality of such Confidential Information.  Buyer shall be responsible for any 
breach of this Agreement by these parties, and neither Buyer nor these parties shall use or 
permit the use of Confidential Information in any manner whatsoever, except as may be 
required for Buyer to evaluate the Business or as may be required by legal process.  If the Buyer 
does not purchase the Business, Buyer, at the close of negotiations, will destroy or return to FBN 
(at Seller's direction) all information provided to Buyer and will not retain any copy, 
reproduction, or record thereof.  

2. DEFINITION OF "CONFIDENTIAL INFORMATION":  The term "Confidential Information" shall 
mean all information including the fact that the Business is for sale, all financial, production, 
marketing and pricing information, business methods, business manuals, manufacturing 
procedures, correspondence, processes, data, contracts, customer lists, employee lists, and any 
other information whether written, oral, or otherwise made known to Buyer (a) from any 
inspection, examination, or other review of the books, records, assets, liabilities, processes, or 
production methods of Seller; (b) from communication with FBN, Seller, or Seller's directors, 
officers, employees, agents, suppliers, customers or representatives; (c) during visits to Seller's 
premises; or (d) through disclosure or discovery in any other manner.  However, Confidential 
Information does not include any information which is readily available and known to the public. 

3. BUYER'S RESPONSIBILITY AND DISCLAIMER OF FBN’S LIABILITY:  FBN has received information 
about the Business from the Seller which may include, but is not limited to, tax returns, financial 
statements, equipment lists, and facility leases.  Based on information provided by sellers, FBN 
has prepared a summary description of the business which may include a cash flow projection, 
an adjusted income statement, or a seller discretionary cash flow statement.  Buyer understands 
that FBN does not audit or verify any information given to FBN or make any warranty or 
representation as to its accuracy or completeness, nor in any way guarantee future business 
performance.  Buyer is solely responsible to examine and investigate the Business, its assets, 
liabilities, financial statements, tax returns, and any other facts, which might influence Buyer’s 
purchase decision, or the price Buyer is willing to pay.  Any decision by Buyer to purchase the 

http://www.franbiznetwork.com/


                                   Executive Summary- JIB 7 Units NM  

 
 

3 3 

Business shall be based solely on Buyer's own investigation and that of Buyer's legal, tax, and 
other advisors and not that of FBN.  

4. NON-CIRCUMVENTION AGREEMENT:  The Seller has entered into an agreement providing 
that Seller shall pay a fee to the listing broker if, during the term of that agreement or up to 
twenty-four months thereafter, the Business is transferred to a buyer introduced by FBN or a 
cooperating broker.  Buyer shall conduct all inquiries into and discussions about the Business 
solely through FBN and shall not directly contact the Seller or the Seller's representatives.  
Should Buyer purchase all or part of the stock or assets of Business, acquire any interest in, or 
become affiliated in any capacity with Business, with or without FBN’s participation, and in any 
way interfere with FBN’s right to a fee, Buyer shall be liable to FBN and any cooperating broker 
for such fee and any other damages including reasonable attorney's fees and costs.  

5. FURTHER TERMS:  Neither Buyer nor Buyer's agents will contact Seller's employees, 
customers, landlords, or suppliers, nor linger, or otherwise observe the Business, without 
Seller's consent.  For three years, Buyer shall not directly or indirectly solicit for employment any 
employees of Seller.  FBN may act as a dual agent representing both Buyer and Seller, or as a 
“Transaction Broker” if in FL.  Seller and Seller's successors are specifically intended to be 
beneficiaries of the duties and obligations of this Agreement and may prosecute any action at 
law or in equity necessary to enforce its terms and conditions as though a party hereto.  This 
Agreement can only be modified in writing, signed by both FBN and Buyer.  Waiver of any 
breach of this Agreement shall not be a waiver of any subsequent breach.  This Agreement 
supersedes all prior understandings or agreements between the parties with respect to its 
subject matter. All parties to this agreement agree to mediate, in good faith, any dispute prior to 
initiating arbitration or litigation. The prevailing party in the event of arbitration or litigation 
shall be entitled to costs and reasonable attorney fees except that any party found in those 
proceedings, to have failed to mediate in good faith shall not be entitled to attorney fees and 
costs. The venue shall be the county in which the FBN listing office is located.  The venue for any 
action instituted to enforce any terms of the Agreement shall be in the county in which the 
Business is located.  This Agreement may be signed in counterparts and faxed and electronic 
signatures may be considered as originals.  If Buyer is a corporation, partnership, or other such 
entity, the undersigned executes this Agreement on behalf of Buyer and warrants that he/she is 
duly authorized to do so.  Buyer acknowledges receipt of a fully completed copy of this 
Agreement. 

Do Not Talk to Owners or Employees 
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Investment Highlights 

• YE 2017 Sales were $6,569,872, Store level net income was $585,592 

• Stores are well priced at $1,650,000- just 3x store level net 

• Buyer must agree to develop new stores in order to receive the royalty incentive 
(terms TBD) 

• Area is ripe for development; if buyer purchases real estate and builds new 
stores, there is huge opportunity for profit with a sale-leaseback 

• Current Owner is willing to stay on as Area Manager to help with operations 

 

Overview 

Dancel LLC, an Arizona limited liability 
company, has offered for sale seven (7) Jack 
in the Box locations in the Albuquerque, NM 
area for $1,650,000.  Dancel LLC is owned 
entirely by Dan Lay and Laura Olguin.  Stores 
are all within 30 minutes of each other.  
Dancel opened its first two restaurants in 
June 2009 at record sales levels.  Two more 
restaurants were opened in 2010, one more 
in 2011 and the last two in 2012.   

Sales are below the average unit volume for a Jack in the Box; Seller attributes this to 
the lack of a strong advertising fund in the area.  The Albuquerque market needs to 
grow to be able to have a solid TV ad campaign funded through Jack in the Box. 

Store operations have been consistently strong under the helm of Laura Olguin, a highly 
experienced operator with over 33 years of experience in Jack in the Box operations.  
Dancel also has a strong management team in place, most of whom have been with the 
Jack in the Box since Dancel opened in the Albuquerque market or longer.  

 

Brand                                                                                      

Based in San Diego, CA, Jack in the Box is the second largest hamburger QSR with 2,250 
in 21 states.  The brand began franchising in 1982 and now is approximately 76% 
franchised.  The franchise community is relatively small with approximately 107 
operators who average 22 years in the system and 16 restaurants.   

Known for its varied menu, Jack in the Box offers burgers, sandwiches, fries tacos, 
salads, bowls, egg rolls and other side items.  Most locations are freestanding with 
drive-thru and are open for breakfast, lunch and dinner.  The average unit volume is 
$1,454,000.  The average number of units per franchisee is 16.4.  Royalty is 5% and 
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National Advertising is 5% of sales.  Average COGS is 27.9% and average Labor & 
benefits is 27.5%.  The initial franchise fee is $50,000 for a 20 year term, and the 
transfer fee is $2,500 per store.   

For this transaction, franchisor will require the Majority Owner to have recent multi-unit 
retail, hospitality or restaurant ownership experience as well as a minimum of 
$1,500,000 net worth with at least $750K-$1M in liquid assets.  Majority Owner must 
have either a Franchise Operator with five years QSR operations experience within the 
last 7 years and at least 25% ownership in the business, or a Designated Market 
Operator who resides in the market area, with five years QSR operations experience 
within the last 7 years.  Buyer must be committed to expanding the market with a 
development agreement.  Buyer may not be a 
franchisee of any competing brands. 

 

Infrastructure 

Seller leases two offices, one in New Mexico for 
$300/month and one in Tucson for $500/month.  
Laura Olguin lives in the market and is the operator 
of all seven stores.  She is be willing to work with new buyer either to assist with the 
transition or to possibly stay on permanently.   Neither Laura’s salary nor any above 
store-level G&A expenses were included in the net income figures presented here. 

 

Controllables 

Seller’s average sales were $854K in 2014 versus $923K in 2017, a 8% improvement over 
the three years.   

Seller’s average COGS has been stable, from 31.8% in 2014 to 30% in 2017.   This is due 
to increased sales and efficiency of operations.  Average COGS for Jack in the Box is 
currently 27.9%. 

Seller’s average labor including benefits was 28.2% at YE 2017; brand average was 
27.5%. 

Seller employs approximately 132 employees.  Most are paid minimum wage ($8.80) but 
several long term employees earn higher wages. 

 

Facilities 

These stores were built between 2009-2012 and all are “Mark 9” style buildings, which 
is the newest building model developed by Jack in the Box.  All of these restaurants 
meet current Jack in the Box requirements and no remodels are due at this time.  All 
locations are freestanding with drive-thru and all are open 24 hours/7 days a week.  
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None of the locations are subleased from JIB.  All leases have at least 10 years, including 
options.  All furniture, fixtures and equipment are in excellent condition and will be 
delivered free and clear of liens. 

 

Leases & Franchise Agreements 

Dancel entered the Albuquerque market at the height of the real estate market in 2008; 
therefore rents are high as a percentage of sales.  Two locations are ground leases 
where Dancel built and owns the buildings (which are not included in the purchase but 
will be leased to buyer from Dancel).  The remaining five locations are standard triple 
net leases.  Some landlords may be interested in selling the real estate to new buyer.  
Leases all have terms concurrent with their 20 year franchise agreements.  Buyer must 
agree to build more stores in the market in order to qualify with franchisor and 
receive the growth incentive.  As the market expands and advertising funds increase, 
sales are likely to follow. 

 

The Market 

Albuquerque is the largest city in New Mexico with over 908,000 residents.  It includes 
Belen and Los Lunas to the south, Rio Rancho and Bernalillo to the north and Moriarty, 
Edgewood and Tijeras to the east.   

Despite the growth of the Albuquerque area, commute times are very reasonable, thus 
enhancing the work/life balance valued by many. Albuquerque was ranked the 13th 
best commute city in the nation. Approximately 65 percent of Albuquerque metro 
residents have a commute time of 29 minutes or less with the average commute time of 
25 minutes. 

 

According to data from the American Community Survey, 22.9 percent of the metro's 
populations (5 years and over) is bilingual. Of this, the majority — 74 percent — speak 
Spanish and English "very well." According to author Richard Florida’s Rise of the 
Creative Class, Albuquerque was ranked the number one most creative mid-sized city in 
the U.S., thanks in part to its diversity.  The average age of an Albuquerque metro 
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resident is 38.7 years and the city’s average household income is $65,377.  
Albuquerque’s 20-to-34 year old demographic was projected to grow at 10.3 percent vs 
the US average of 5.1 percent over the five year period from 2005 to 2010. 

 

Expansion Opportunities 

Historically, Albuquerque grown at a steady pace of 1-2 percent per year and the area is 
ripe for development.  As buyer opens new stores, there is a huge opportunity for 
profit from a sale-leaseback, if buyer purchases the real estate.  This would aid in 
funding further growth.  

The South Valley is currently experiencing redevelopment and expansion due to several 
factors: Mesa Del Sol, a 1400 acre planned community, and New Mexico’s rail-runner, a 
high-speed railcar which will connect New Mexico cities from Belen to Santa Fe, which 
has a stop in the South Valley. New and affordable housing is being built in the area. 

The Southeast Heights’ major employer is Kirtland Air Force Base and Sandia Technology 
Park.  This established market is experiencing redevelopment and growth.  IN the last 
five years Costco, Home Depot, Super Wal-Mart and many other national retailers have 
opened their doors to service this market. 

The Uptown sector of Albuquerque is one square mile containing the state’s premier 
commercial real estate with 1.9 million SF of office and 2.3 million SF of retail space one 
block north of Louisiana and I-40.  The Uptown sector is the ultimate live, work, play 
location in Albuquerque; two of the state’s shopping malls and the only lifestyle center 
are located in this area, attracting both locals and tourists. 

Albuquerque’s Northeast Heights benefits from established residence and strong 
neighborhood centers, with growth along retail corridors and along Paseo Del Norte and 
Alameda Blvds. 

The Westside of Albuquerque is growing rapidly with the highest number of housing 
starts in the city.  The growth is fueled by Intel, Victoria Secret Call Center, 
Temperpedics and many small businesses.  Cottonwood Mall, Super Wal-mart, Home 
Depot and other national retailers have opened stores in this area. 

There are currently over 64 McDonald’s in New Mexico.  Chipotle, Panera, Five Guys and 
Freddie’s are among some of the new competitors that have entered the market. 

 

Attachments 

1. Map 

2. Sales History 

3. Lease and Franchise Agreement Details 

4. Unit EBITDA Analysis 



Store # Address YE 2017 Sales

YE 2017 Adj. 

EBITDA (pre-G&A)

1261 3501 State HWY 528 NW, Albuquerque NM 87114 884,080$           50,761$                 

1263 3609 NM HWY 528, Rio Rancho NM 87144 1,014,993$        174,949$              

1264 2721 Carlisle Blvd NE, Albuquerque NM  87110 937,451$           87,982$                 

1265 10100 Central Blvd NE, Albuquerque NM 87133 862,361$           58,727$                 

1266 5000 Montgomery Blvd NE, Albuquerque NM 87109 880,684$           (47,481)$               

1267 7601 Menaul Blvd NE, Albuquerque NM 87110 839,024$           62,668$                 

1268 301 98th Street NW, Albuquerque NM 87121 1,045,423$        197,986$              

TOTAL: 6,464,016$        585,592$              

Jack In The Box- 7 Units in New Mexico
Price: $1,650,000

All 7 stores are within 20 minutes of each other.  

Below EBITDA figures include store level expenses only.

Sales: $6.4M+

Pre-G&A EBITDA: $585K



Store

YE 2014 

Sales

YE 2015 

Sales

% 

Change

YE 2016 

Sales

% 

Change

YE 2017 

Sales

% 

Change

Jan-May 

2017

Jan-May 

2018

% 

Change

1261 $829,318 $867,682 4.63% $884,591 1.91% 884,080$     -0.06% $367,782 354,979$     -3.48%

1263 $789,776 $841,102 6.50% $885,540 5.02% 1,014,993$  14.62% $404,846 433,530$     7.09%

1264 $848,231 $888,566 4.76% $914,780 2.87% 937,451$     2.48% $384,297 363,509$     -5.41%

1265 $865,155 $844,000 -2.45% $876,447 3.70% 862,361$     -1.61% $364,016 337,388$     -7.31%

1266 $811,025 $842,252 3.85% $903,999 6.83% 880,684$     -2.58% $378,537 334,170$     -11.72%

1267 $801,007 $844,977 5.49% $821,420 -2.87% 839,024$     2.14% $354,088 352,459$     -0.46%

1268 $1,039,860 $1,091,661 4.98% $1,042,916 -4.67% 1,045,423$  0.24% $421,150 416,680$     -1.06%

TOTAL $5,984,372 $6,220,240 3.94% $6,329,693 1.73% $6,464,016 2.12% $2,674,716 $2,592,715 -3.07%

Average $854,910 $888,606 3.94% $904,242 1.73% $923,431 2.12% $382,102 $370,388 -3.07%

Executive Summary materials were derived from documents provided by Seller and were prepared by FranBizNetwork to help prospective Buyers complete a 

summary review.  These materials should not replace the Buyer's review of actual books and records and a thorough due diligence process.  Buyers should not rely 

on these materials as definitive, but should instead consult the actual due diligence documents.

Jack In The Box- 7 Units in New Mexico

Sales History



Store # YE 2017 Sales

Base Rent 

as % Of 

Sales

Monthly 

Base Rent

Annual Base 

Rent

Percentage 

Rent

Square 

Feet # Seats

Lease 

Expiration

Lease 

Options Est.

Franchise 

Agreement 

Expiration

Employee

s Notes

1261 $884,080 15.8%  $   11,667  $    140,000 10.0% 3900 85 9/23/2028 2x5 2009 5/12/2029 18

Seller Owns Building, Bldg 

Available for $1M. RE 

available from LL for $1.2M.

1263 $1,014,993 12.3%  $   10,417  $    125,000 7.8% 2773 54 6/10/2031 2x5 2012 5/1/2032 22

Seller Owns Building, Bldg 

Available for $1M. RE 

available from LL for $1.2M.

1264 $937,451 16.1%  $   12,600  $    151,200 12.4% 2600 54 2/22/2030 2x5 2010 1/15/2030 17 RE for sale by LL.

1265 $862,361 14.5%  $   10,417  $    125,000 8.0% 2900 54 12/17/2028 2x5 2009 6/16/2029 18

1266 $880,684 18.7%  $   13,750  $    165,000 14.8% 2548 54 12/15/2028 4x5 2009 11/6/2029 23

1267 $839,024 18.0%  $   12,600  $    151,200 17.7% 2500 37 7/16/2029 2x5 2010 3/17/2030 20

1268 $1,045,423 11.5%  $   10,000  $    120,000 11.7% 2812 85 10/5/2031 4x5 2011 11/12/2031 14

Executive Summary materials were derived from documents provided by Seller and were prepared by FranBizNetwork to help prospective Buyers complete a summary review.  These materials should not replace the 

Buyer's review of actual books and records and a thorough due diligence process.  Buyers should not rely on these materials as definitive, but should instead consult the actual due diligence documents.

Leases & Franchise Agreements

NOTES:

 -Royalties are 2.5%, Nat'l Advertising 5%. 

 -Franchise transfer fee is $2,500 per store. 

  -Rents include projected building rent to seller if applicable.

 -Training is 12 weeks in San Diego, CA. 

 -No remodels due currently.

 -All stores are freestanding Mark 9 models.  

 -All stores open 24 hours/day.

 -No lease security deposits currently held.

 -Rent increases 10% every 5 years.

Jack In The Box- 7 Units in New Mexico



Dec. 23, 2013-

Dec. 21, 2014 %

Dec. 22, 2014-

Dec. 20, 2015 %

Dec. 21, 2015-

Dec. 18, 2016 %

Sales $6,029,499 100.0% $6,237,532 100.0% 6,329,697$      100.0%

COGS $1,919,968 31.8% $1,973,534 31.6% 1,876,635$      29.6%

Labor $1,600,759 26.5% $1,691,573 27.1% 1,516,605$      24.0%

R&M $39,459 0.7% $64,325 1.0% 102,922$          1.6%

Non-Ingredient $101,419 1.7% $111,907 1.8% 125,882$          2.0%

Utilities $256,116 4.2% $245,427 3.9% 276,831$          4.4%

Store Level 

EBITDA $176,854 2.9% $197,492 3.2% 287,560$          4.5%

Jack In The Box- 7 Units in New Mexico

Consolidated Controllables and EBITDA Comparison

NOTES:

 -Labor includes only crew labor and store level management.  Does not include workers comp, payroll 

taxes, and benefits.  

-Non-Ingredient includes operating supplies, office supplies and replacements.  

-Utilties includes phone, electric, gas.

-Store Level EBITDA includes credit card fees and $35K accounting expense.  Does not include other 

G&A or above store level management.

Executive Summary materials were derived from documents provided by Seller and were prepared by FranBizNetwork to 

help prospective Buyers complete a summary review.  These materials should not replace the Buyer's review of actual books 

and records and a thorough due diligence process.  Buyers should not rely on these materials as definitive, but should 

instead consult the actual due diligence documents.



1261 1263 1264 1265 1266 1267 1268 TOTAL %

Ordinary Income/Expense

Income

401 · Food sales 901,562 1,031,549 949,423 876,132 895,900 852,988 1,060,511 6,568,064
403 · Promotional sales 247 80 464 270 189 166 391 1,808

Total Income 901,809 1,031,629 949,887 876,401 896,089 853,154 1,060,902 6,569,872 100.0%

Cost of Goods Sold

501 · Net cost of food 258,015 271,373 269,536 257,952 262,919 238,410 253,157 1,811,362 27.6%

502 · Cost of packaging 20,932 22,930 22,124 21,559 22,365 19,931 24,317 154,157 2.3%

503 · Cash over/short 1,873 1,230 1,281 1,250 1,364 1,607 1,658 10,262 0.2%

504 · Prod.  Labor-hourly 205,902 214,026 202,878 190,702 229,882 184,158 224,716 1,452,264 22.1%
505 · Prod. Labor-overtime 2,466 2,118 2,449 2,131 7,659 2,994 3,837 23,653 0.4%

Total COGS 489,187 511,677 498,269 473,594 524,189 447,100 507,684 3,451,699 52.5%

Gross Profit 412,622 519,952 451,618 402,808 371,900 406,055 553,218 3,118,173 47.5%

Expense

601 · Management compensation 22,781 32,259 29,152 26,135 46,608 17,785 25,000 199,720 3.0%

602 · Payroll taxes 21,921 21,354 20,067 20,203 27,226 17,603 23,672 152,046 2.3%

604 · Workers comp. insurance 3,296 3,296 3,296 3,296 3,296 3,003 3,003 22,484 0.3%

608 · Group insurance 289 289 289 289 289 289 289 2,025 0.0%

609 · Recuitment/training 1,134 922 922 922 922 922 922 6,668 0.1%

701 · Operating supplies 14,032 13,781 12,876 12,913 15,925 12,889 15,952 98,366 1.5%

703 · Uniform expense 1,090 451 1,094 451 451 477 451 4,465 0.1%

705 · Electric & gas 34,449 32,965 30,865 34,121 33,830 32,903 33,106 232,238 3.5%

706 · Replacements 2,892 570 736 570 1,299 1,368 1,526 8,962 0.1%

707 · Water & sewer service 4,647 4,294 4,961 3,356 4,530 4,535 6,278 32,601 0.5%

708 · Telephone 4,043 3,661 3,612 3,936 3,996 3,900 4,274 27,421 0.4%

709 · Equipment rent 5,410 5,410 5,410 5,035 5,410 5,159 5,667 37,502 0.6%

710 · Office supplies 2,142 1,000 1,310 666 1,904 1,549 841 9,412 0.1%

711 · Rep/maint. building

711.2 · Plumbing 0 0 0 0 923 0 0 923 0.0%
711 · Rep/maint. building - Other 5,747 6,376 5,696 5,873 5,768 5,992 6,099 41,553 0.6%

Total 711 · Rep/maint. building 5,747 6,376 5,696 5,873 6,691 5,992 6,099 42,476 0.6%

713 · Rep/maint equip 8,151 5,241 7,662 6,926 7,679 5,593 7,107 48,359 0.7%

714 · Rep/maint POS 1,391 2,846 839 1,650 3,353 329 2,320 12,728 0.2%

715 · Outside service 15,901 10,592 11,972 9,631 14,949 11,238 16,210 90,492 1.4%

720 · Local adv/promo 4,398 4,665 4,279 4,432 5,295 4,001 3,943 31,013 0.5%

721 · Emp/comm relations 2,526 3,661 3,494 2,107 9,378 3,134 3,457 27,758 0.4%

722 · Subscriptions & dues 113 113 113 113 113 113 113 790 0.0%

801 · Base rent 87,932 82,200 153,190 121,135 165,000 155,800 120,000 885,257 13.5%

808 · Real/pers. prop. tax 10,522 3,930 5,559 21,680 3,573 4,140 10,073 59,476 0.9%

810 · Taxes & licenses 382 597 1,162 1,267 1,212 1,307 507 6,434 0.1%

811 · Insurance - liability 8,552 8,552 8,552 8,552 8,552 8,552 8,552 59,863 0.9%

813 · Advertising - JitB 44,473 50,439 46,890 43,155 45,858 42,028 52,015 324,859 4.9%

814 · Royalty expense 25,858 50,439 27,102 25,024 25,595 24,341 52,015 230,373 3.5%
816 · Robbery 0 0 213 448 419 2,053 1,002 4,134 0.1%

Total Expense 334,073 349,902 391,312 363,885 443,353 371,003 404,395 2,657,921 40.5%

Net Ordinary Income 78,549 170,050 60,306 38,923 -71,453 35,052 148,824 460,252 7.0%

Other Income/Expense

Other Expense

902 · Legal & accounting 4,007 4,007 4,007 4,007 4,007 4,007 4,007 28,050 0.4%

910 · Bank service charges 21,117 22,279 20,956 20,894 21,163 20,864 22,393 149,665 2.3%
912 · Advertising credits/allowances -23,547 -23,547 -23,547 -23,547 -23,547 -23,547 -23,547 -164,826 -2.5%

Total Other Expense 1,578 2,740 1,416 1,354 1,624 1,324 2,853 12,889 0.2%

Net Other Income -1,578 -2,740 -1,416 -1,354 -1,624 -1,324 -2,853 -12,889 -0.2%

Net Income 76,971 167,310 58,890 37,569 -73,076 33,728 145,971 447,362 6.8%

Projected base rent 140,000     125,000       151,200     125,000     165,000      151,200     120,000       977,400       14.9%

Rent Adjustment (52,068)      (42,800)        1,990         (3,865)        -              4,600         -               (92,143)        -1.4%

Royalty Incentive 25,858       50,439         27,102       25,024       25,595        24,341       52,015         230,373       3.5%

Adj Net Income 50,761       174,949       87,982       58,727       (47,481)      62,668       197,986       585,592       8.9%

Jack In The Box- 7 Units in New Mexico

2017 Unit EBITDA Analysis

NOTES:

Rent Adjustment takes into account actual rents Buyer will pay.

Net Income includes store-level expenses only.  Does not include G&A or above store level management.

Executive Summary materials and Proforma were derived from documents provided by Seller and were prepared by FranBizNetwork to help prospective Buyers complete a summary 

review.  These materials should not replace the Buyer's review of actual books and records and a thorough due diligence process.  Buyers should not rely on these materials as 

definitive, but should instead consult the actual due diligence documents.



Dec. 21, 2015-Dec. 18, 2016 1261 1263 1264 1265 1266 1267 1268 TOTAL %

Sales:  $   884,591  $      885,540  $   914,780  $      876,447  $        903,999  $        821,420  $    1,042,916 $6,329,693 100.0%

Net Ordinary Income:  $   105,334  $      129,795  $      78,359  $      124,057  $           (8,233)  $          37,418  $        100,239 $566,969 9.0%

Adjustments: $0 0.0%

Accounting  $      (5,000)  $         (5,000)  $      (5,000)  $        (5,000)  $           (5,000)  $           (5,000)  $           (5,000) -$35,000 -0.6%

Credit Cards  $      (7,571)  $         (8,654)  $      (8,206)  $        (7,637)  $           (8,442)  $           (7,789)  $           (8,843) -$57,142 -0.9%

Ad Credit  $      15,756  $        16,095  $      17,620  $        14,801  $          16,328  $          15,074  $          15,396 $111,070 1.8%

Rent Adjustment  $    (50,667)  $       (55,801)  $    (35,136)  $      (49,387)  $        (29,993)  $           (2,600)  $            2,798 -$220,786 -3.5%

Uncoded Expenses  $      (1,157)  $         (350)  $              (339) -$1,846 0.0%

Missing JIB Invoice  $         (725)  $         (1,794)  $      (4,629)  $            (257)  $                696  $                (53)  $           (3,785) -$10,547 -0.2%

Incentives  $      15,923  $        15,940  $      16,466  $        15,776  $          16,272  $          14,786  $          18,772 $113,934 1.8%

Adj. Net Income $71,893 $90,581 $59,124 $92,353 -$18,372 $51,836 $119,238 $466,652 7.4%

Jack In The Box- 7 Units in New Mexico

Unit EBITDA Analysis

Executive Summary materials and Proforma were derived from documents provided by Seller and were prepared by FranBizNetwork to help prospective Buyers complete a summary review.  These 

materials should not replace the Buyer's review of actual books and records and a thorough due diligence process.  Buyers should not rely on these materials as definitive, but should instead consult 

the actual due diligence documents.

NOTES:

Accounting- $5K per store estimated costs for accounting services.

Rent Adjustment takes into account actual rents Buyer will pay.

Net Income includes store-level expenses only.  Does not include G&A or above store level management.


